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But Jefirey Pyle and his young- At the time, Coed Naked items looking for help S0 parents don,t,
er brother, Jonathan, say the ban yere stored in MacHardy’s father's have 10 pick up the whole tab,
is unconstitutional and want the garage and sold in about 40 loc MacHardy said.
U.S. District Court in springfield to stores. Now, big department stores Independent sales representa-
preVent the school from enforcing 28 well as about 8,000 small and tive Greg Davis predicted they’ll be
its ban. _medium stores the United ina position to help for a long time
South Hadley High says it can States and Canada sell Coed Na-  — 2 rarity in the industry. i€ has
draw a line on suitability. But the Fed, peen selling Coed Naked iterms for
les said the dress code is an ex- “Four years ago, W€ had one about one year in Ohio, Michigan
ample of misguided political cor- hone an one chalr. 1 sat on an  and Pennsyivania.
rectness that allows administrators % side down milk crate. We never “These are young, very
to censor opinions they don't like. thought we would be in any of the sensitive to customer satisfaction,
Oral arguments are scheduled mMajor stores,” MacHardy said. aggressive, educated and smart,

Shippers now work 19 hours &
day, and Ma ardy and Lane are
iyeing Australia as their next mar-

et.

Coed Naked's success - not
controversy = hould be the em-
phasis, said Michael Schidlovsky,
marketing director

tomorTow.

MacHardy and Lane are unruf-
fled at the criticism.

«] hate to see @ school having to
spend its resources defending itself
when it should be putting those re:
sources toward the education of
the kids,” Lane said.

or.

The dljubﬁcity from the clamor “We hope we areé role models to
isn’t bad, either. those people who want to become

«Controversy just sparks inter- . entrepreneurs. Look at the success
est,” Lane said. «The one thing you of our marketing and other things,”
tell kids they can’t do, they do. . he said.

A renovate brick _mill Coed Sportswear business was

houses Coed Sportswear’s offices,
warehouse and affiliated screen
printers. irty-six people work
there, and their average age is 27.

concentrated in the northeast, but
its fastest growing market now is
Ohio, Indiana and Michigan.

A map on Lane’s office wall

and they’ll make the necessary ad-
justments to ey're
constantly coming up with new and
fresh products that customers.
want. You can’t continue to sit
around and sell the same old de-
sier id from Columbus,

0.

Hank Feinberg, vice president
of Noveltees, said the Coed Naked
line sells better than any of its 35
different prints.

Customers ed 15 to 65 buy
Coed Naked pro ucts, he said from
Blacklick, Ohio. :

«They're fun shirts. The idea is
fun, and we've never had so many

- happy customers,” he said.
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